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The purpose of this study is to examine the media coverage of
the Oneida Indian Nation's Turning Stone Casino and the effect it
may have upon public perceptions. A convenience sample
encompassing a 30-mile radius of the casino was taken. The results of
the surveywere indeterminate, however it may be deduced that the
media does play a role in public perceptions regarding the casino
~ a
more extensive survey may be able to give a more through
understanding of this issue.
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Indian nations across the country are rolling the dice and coming up
winners. Casinos owned by various Indian nations are growing in number and
yielding large revenues. But alongwith growth comes controversy.
Indians'
tax-exempt status married with the controversy surrounded by gambling has
produced on going fodder for the media.
The Oneida Indian Nation, alongwith other Indian gambling
enterprises, has been the focus of a number of reports in the media. The media
portrayal of the Oneida, and other Indian
nations,'
gaming endeavors, may
play a role in shaping how the public perceives the casinos, either positively or
negatively.
Because the media in the United States wields a certain amount of
power and enjoys a great deal of freedom, its veracitymust be examined, what
some term as the inordinate scope of influence by the press should cause
people to question information from the media. To what extent these reports
BACKGROUND
Turning Stone Casino has been under intense scrutiny by local and
national media since its inception three years ago. Myriad reports have been
written by the media - some extolling, others condemning. Many articles and
newscasts have applauded the Nation for its initiative; others have criticized
the Nation because of the
"evils"
associatedwith gambling and the Nation's
tax-exemption. In either case, the readers and viewers are given information
filtered information.
All media reports are subject to "gatekeepers,, filter information. They
are reporters, editors and sometimes publishers. These individuals decidewhat
is deemed newsworthy, andwhat is not. But Gatekeepers are individuals, like
everyone else. They have their own set of values, and their own agendas. Thus
the news they report reflects their beliefs, however minimally. Even the best
reporters, regardless of how objective they may attempt to be, are swayed by
their individual beliefs.
The point remains that the media controls what the public reads and
views as news. And through news reports the public often forms its opinions.
News abounds concerning the Oneida Indian Nation's casino. But howmuch
of public perception of the casino is determined by news entities? Do people
believe what is reported verbatim, or do they sift through and deduce their
own conclusion? These questions will be studied throughout the paper.
SIGNIFICANCE
A study of the impact the media has on people's perceptions ofTurning
Stone Casino bears investigation. This analysis would have significance to the
casino and its public relations department, especially if the perceptions are
negative. Negative perceptions can sometimes be altered through a publicity
campaign or other means. If the conclusions prove a positive perception is
developed through media reports, this too is worthy of note. A correlation
between media coverage and people's perceptions garnered from news agencies
may be made. Media can be a powerful engine of positive or negative
influence, and this is another significant factor.
METHODOLOGY
In order to show a correlation between media reports and perceptions of
Turning Stone Casino, a surveywas developed. A convenience sampling of
people throughout the surrounding area was conducted via questionnaires and
distributed theweek ofMay 26, 1 997. Individuals from various regions within
the targeted area were given ten to twenty surveys to disburse and collect. The
questionnaires were analyzed to determine if people's
attitudes toward Turning Stone Casino were affected bymedia coverage.
PROBLEM STATEMENT
Articles and newscasts about the Oneida Nation's Turning Stones
Casino proliferate in the media. Gaming, particularly Indian Gaming, is under
constant scrutiny.
This studywill measure howmedia coverage impacts public opinion about
casinos generally, and Turning Stone Casino particularly.
PURPOSE
The purpose of this study is to analyze the extent to which media
coverage influences people's perceptions about Turning Stone Casino, if at all.
In analyzing collected data, it is expected that a determination will be made
about positive versus negative coverage. This information may help the casino
either enhance or change its image. The data may reveal that altering public
perceptions of Indian gaming is possible. It may also determine how
perceptions about the casino are formed.
HYPOTHESIS
This study is expected to show that there is a connection between media
reporting and public perceptions about gaming in general, and Turning Stone
Casino specifically.
ASSUMPTIONS
Ideological Assumptions: The major assumption of this study is that
there is a correlation between media reporting and the public's perceptions
about gaming, specifically, Indian gaming. Further, it is an assumption that
everyone comes into contactwith the media. It is the contention of this study
that the media plays an influential role in forming public opinion.
Proceedural Assumptions: A surveywill be distributed to a convenience
sampling of individuals. A sample will represent those affected bymedia
coverage. The targeted groups will receive a questionnaire and a stamped
return envelope.
SCOPEAND LIMITATIONS
The studywill focus on media impact on public opinion concerning
Indian gaming, specifically Turning Stone. The surveywill be sent to areas
within a 30-mile radius
ofTurning Stone Casino. Because of time constraints, data gatheringmay be
adversely affected. Multiple surveys may have given a better illustration on the
media's impact on the casino, however, time allowed for only one survey. Also,
the size of the area to be surveyed and the proximity to the casino may
negatively affect results. Because the casino is owned by a Native American
nation possible racism on the part of the respondents can not be negated.
LIMITATIONS
Because of the nature of the study, adequate data may not be available
to show a strong correlation between media reporting and public perceptions
about Indian gaming. Additionally, it may be difficult to measure media
influence on public opinion.
DEFINITION OF TERMS
Media -- newspapers, magazines, professional journals, and newscasts
Gaming ~ gambling, specifically casino gambling by the federal government as
sovereign.
Indian Gaming RegulatoryAct - the 1988 lawwhich allows federally
recognized Indian nations to operate legalized gambling establishments under
state regulation.
Oneida Nation -- a member of the Six Nation Iroquois Confederacy and the
operator of a the only casino in NewYork state.
PROCEDURES
This studywill poll three counties within a 30-mile radius ofTurning
Stone Casino in an attempt to determine public perceptions about Indian
gaming, specifically Turning Stone Casino ~ the independent variable. The
dependent variable is the degree to which media influences public perceptions
about Indian gaming, specifically Turning Stone.
A convenience surveywill be conducted in an attempt to tap a representative
sampling of the population. Specifically, the data collected from the three
counties will be gathered through questionnaires distributed and collected by
individualswithin the targeted area. The data collected may prove a
relationship exists between media representation of Indian gaming and public
perception of such gaming. An analysis of the data may conclude that
the public is influenced by media reporting.
LONG RANGE CONSEQUENCES
If the hypothesis is substantiated, then a correlation may be concluded
between media reporting and public perceptions about Indian gaming. It is
uncertain, at this juncture, whether or not this correlation will present a
negative or positive public perception toward Indian gaming.
It may be however, that no correlation can be deduced from the study.
Under these circumstances, further investigation ~ perhaps of a larger sampling
of the public - may be necessary to draw definitive conclusions.
CHAPTERTWO
REVIEW OF LITERATURE
In order to understand the literature pertinent to the study, because it is
so broad, itwill be broken down into different categories. These categories are:
government regulations and Indian gambling; moral objections; the press;
Indian gaming; Indian casinos in the United States; Turning Stone Casino.
Government Regulations and Indian Gambling:
Indian gaming evolved from modest bingo halls to high
stakes bingo
halls to elaborate casinos. George Johnson's (1996) article chronicles this
evolution. Johnson states that
Indians'
status is at thewhim ofCongress - and
that their status changes with the political wind. He further states that
Congress currently bolsters Indian sovereignty as a political necessity. As an
example of Congressional backing to tribes, Johnson offers the Indian Gaming
RegulatoryAct of 1988 as proof. This act allows Federally recognized tribes to
open casinos ~ under state regulation.
Rick Hill ( 1 995) writes about the mandates of tribes involved in gaming
in the Casino Journal. The National Indian GamingAssociation which
monitors gaming offered testimony to the value of gaming enterprises, not only
for the tribe's but the surrounding communities. Casinos generate numerous
financial benefits to other non-Indian businesses, said Hill. Also noted in the
article are the mandates set forth by the federal government concerning the use
of funds generated from gaming. These mandates, said Hill, include providing
for the welfare of tribal members, promoting economic development for the
tribe, donating to charitable organizations and helping local governments.
Finally, he states that Indian gaming is subject to close scrutiny by the Bureau
of IndianAffairs, the National Gaming Commission, the FBI, the Office of the
Inspector General, and the IRS.
Moral Objections:
The moral objections to gaming are deafeningwithin some segments of
society. One of the most vocal is the Christian Coalition. In his article, Tom
Price ( 1 996) notes the growth of casinos and draws a correlation between their
growth and the growth of gambling addictions and crimes committed because
of the addiction. Price further cites the efforts ofTom Grey, a Methodist
minister and executive director of the National Coalition Against Legalized
Gambling, who has the support ofChristian Coalition and National Council of
Churches. Grey has undertaken a quest to stop gambling and is attempting to
squelch the opening of new casinos.
However, casinos have been touted as saviors in an economy hungry for
tax relief and offer the hope of revitalization to depressed areas. This notion is
decried in John D. Wolfs (1993) article. Stating that casinos are merely quick
fixes to greater societal problems,Wolf too invokes the name ofTom Grey.
Wolf espouses Grey's views that casinos are only a "quick
fix"
and that
gambling poses a risk in any communitywhich embraces it
- risks which far
outweigh any potential short term advantage.
The glitz ofmany casinos is an attraction however, according to David
A. Krueger's (1992) article. His main contention is that casinos are luring
middleAmerica into a web of gambling. Krueger states that casinos are
becoming a vacation destination for families who can ill afford to lose money
at the tables. Acknowledging that money is not the sole import in Christian
lives, he attest that it is a necessitywhich should not be squandered on
gaming.
These articles concernedwith the moral objections to gaming found in
the media are only a sampling. The media proliferates stories on gaming, as
well as other diverse topics - ostensibly to offer the public news of note.
The Press:
A graphic detailing how adults gather their news was depicted in the
Observer Dispatch. The findings indicate that of those people polled 83%
gamer their news from local TV news; 80% from newspapers; 75% from
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network news; and 71% from radio. The graphic did not explain if the
individuals polled gathered their news from more than one source.
Sometimes the news journalists are striving to report to the public
is
difficult to find according to the report in an article by Stephen J. Simurda
(1994). He contends that journalists are hard pressed to find hard facts about
casinos. Simurda describes the gaming industry as secretive and the purported
experts on the industry are often themselves employees of the casinos. These
factors considered, Simurda observes that ferreting out straight facts about
casinos is difficult at best. Ascertaining the truth about casinos is, in Simurda's
view, a laborious process.
Jay Rosen's ( 1 996) stance in his article urges journalists in every realm,
to seek the truth and denounce cynicism. Extolling the importance of a free
press in a free society, Rosen encourages journalists to use an "objective
eye."
The objectivity of the press is under the microscope in an article by
Charles Lane (1996). The story revolves around the suicide ofAdmiral Jeremy
Boorda. Lane questions
Newsweeks'
judgment in allowing Colonel David
Hacksworth to be involved in the story as a contributing editor, stating that
Hacksworth had a grudge against the military. But Lane goes further stating
that insider information from the Pentagon leaked the information about
Boorda's questionable medals ~ thus questioning not only the
press'
culpability
but also the military's in the suicide. Boorda in his suicide note allegedly states
11
that any explanation he might offer concerning the medals to the
press would
become distorted. Lane neither exonerates the media nor extols it. He
insinuates the Boorda situation, as well as others in the media, are given life by
outside interests with their own agendas.
A significant brouhaha developed in February of 1997 over a
controversial remark made in another medium - a TV news magazine. CBS's
"60
Minutes'"
Andy Rooney became embroiled in a battle with Native
Americans over derogatory remarks made against Indian gaming. In local and
national media Indian nations decried Rooneys statements. The following are
a samplingwhich underscore how the use of one medium can ripple across the
line into other media:
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The Rome Daily Sentinel's article offered Oneida Nation Member Keller
George the opportunity to rebuff Rooney"s statements. George states that
millions ofAmericans believe that "60
Minutes"
has journalistic integrity, but
that Rooneys baseless remarks refute this assumption.
Meg Schneider (1997), a reporter for the Utica Observer Dispatch also
lends a forum to the OneidaNation with her interview of Keller George.
George speaks as amember of the Nation's Men's Council ~ its governing body
- and also as president of the United South and Eastern Tribes Inc., which
represents 23 tribes from Florida to Maine. In this article he continues to
denounce Rooney for his remarks.
The Times Herald Record ofAlbany chronicles Rooneys fall from grace
with the Native American population with his ill-fated anti-gaming verbiage.
The article attests thatmany Native American communities are outraged by
Rooneys uninformed commentary.
In the national publication, Indian Country Today, Rooney is again
lambasted forwhat is gleaned as Rooneys irresponsible journalism. Ron Allen,
president of the National Congress ofAmerican Indians, is quoted throughout
the story offering rebuttals to Rooneys statements.
In his stereotypical curmudgeon style, Rooney offers his own rebuttals.
Appearing in his syndicated column in the Oneida Daily Dispatch, Rooney
(1997) reissues his dislike of casinos in general and states that invitations to
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Indian casinos have been issued to him, but that he will not accept. His dislike
is of gaming, he states, not Indians. Rooney does however, again question the
use ofmoney derived from gaming by Indian tribes.
Andy Rooney aside, there are additional testimonies of the
press'
bias toward
gaming. An essay byWilliam Safire (1996), echoes Rooneys dislike and
suspicion of gaming, both Indian and non-Indian including state lotteries.
However, Safire also chides the media for its glorification of all types of
gambling.
In another vein, Michael Dorris (1996) chastises the media in his
article. Dorris is affronted by the stereotypical presentation ofNative
Americans in television and film. He lauds Grand Avenue, a TV production
which presents Native American in a modern light ~ with the same problems,
feelings and aspirations as otherAmericans.
Indian Gaming:
Jon Magnuson (1994) chronicles the growth of Indian gaming and the
impact the revenue generated from gaming has upon the Native Americans
involved in his article. Although, a minister and writer for the Christian
Century, unlike some other ministers who denounce gaming, he questions that
perhaps the opposition has been too harsh. Magnuson
describes the benefits members of Indian nations with casinos have obtained
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because of the gaming revenues. Magnuson grapples with the pros and cons of
Indian gaming throughout the article, leaning heavily toward the pro gaming,
be it Indian or non-Indian, is under scrutiny.
Margot Hornblower's (1996) article cites the growth of gaming and the
$40 billionAmericans spent in 1995 gambling. Quoting from senators and
ministers against gaming andwhat they believe to be inherent problems that
follow gaming, Homblower offers a breakdown of the states with andwithout
gaming and the controversies that follow the gaming path.
The long term risks of Indian gaming are discussed in Ruth Dennys
( 1 992) article. While denoting the benefits many Indian Nations have
achieved through gaming revenues, Denny questions the negative effects
gaming has upon a community, including the Indian communitys promoting
the gaming. She notes that the profits derived from gaming are dispersed
amongst individual tribal members in many instances. Denny purports that
these monetary allotments can dissuade younger tribal
members from
furthering their education and actually can encourage tribal members to
become addicted to gambling themselves
Indian Casinos:
An article by Kirk Johnson (1995), describes the Pequots rise to
notoriety due to the extremely
profitable Foxwoods Casino. The Pequots
according the report have flourished and
the once poor, almost extinct tribe
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now offers its members hope for a prosperous future. The Pequots, said
Johnson, are building other enterprises so theywill not always be reliant upon
the gaming business. The author further states that although the Pequots are
now self-reliant, they are still adjusting to their new-found wealth.
The Pequots are also the topic of Carroll Bogert's (1994) article. She
states that although the Pequots are a sovereign Indian nation, and thus tax-
exempt, they voluntarily contribute at least $100 million a year to
Connecticut's budget. This contribution makes the tribe the largest
contributor outside the federal government.
The
Pequots'
cousins and neighbors, the Mohegans, are the subject of
the article by Howard Rudnitsky (1996). The Mohegans have opened a casino
10 miles from the
Pequots'
Foxwoods, said Rudnitsky. The Mohegans have
allied themselves with an experienced casino manager, Solomon Kerzner. Both
the Pequots and Mohegans are confident, according Rudnitsky, that the
gaming will continue to be profitable in spite of their proximity the market in
the area, said Rudnitsky, is large enough to sustain both casinos.
The Oneida Indian Nation's Turning Stone Casino:
Robert Lanauer (1997) writes about the Oneida Nation in his article.
Lanauer interviews Nation Representative Ray Halbritter on sovereignty,
casinos and tax exemptions. Halbritter tells the reporter that now that Indians
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have some prosperity due to gaming the prevailing sentiment among the
greater population is how to access some of the
Indians'
profits. The article
further discusses the treaties the Nation has with the U.S. and the rights of
sovereignty protected by them. Sovereignty also guarantees, according to
Halbritter, that the Nation enjoys as tax exempt status. Lanauer espouses
Halbritter's views and goes on to state that Indian nations should be allowed to
retain autonomy and enjoy the fruits of their new-found labor
- gaming.
In a three-part article titled, Meg Schneider ( 1 996) offers an overview of
the Oneida Nation and its evolving prosperity andwhat this prosperitymeans
to the Oneidas and the surrounding communities. Key points discussedwithin
the article are sovereignty, taxes and business growth. Taxes, according to the
article, remain a controversial issue. The Oneidas invoke their sovereignty as
proof that they can not be taxed. This issue togetherwith the growth the
Nation is experiencing is cause for concern in the sleepy communities in which
the Nation's enterprises dwell. Vociferous opponents and proponents are
questioned throughout the articles - offering differing viewpoints. Discussions
on the disbursements of the revenues Nation government programs and
services and investing in diverse businesses
- are included in the story. A
description of the Oneida's government, its leaders, businesses, a breakdown of
employees (most are non-Indian, and the Nation is the second largest employer
in Oneida County), and explanation of expenditures are offered.
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The evolution of the Oneida Nation's gaming enterprises was one of
the
topics Keller George, Nation's Men's Council Representative, offered in a
discussion he gave at the Canastota library. Kiersten R. Clark's (1997) article
reports on George's recounting of the emergence of gaming for the Oneidas. In
1976, according to the article, the Nation decided it needed to become
self-
sufficient. In an old trailer they opened the first Oneida Nation bingo hall. In
April of 1993, the Nation signed a federally recognized gaming compactwith
Gov. Mario Coumo. The following July, Turning Stone Casino was opened.
Aaron Gifford (1997) covered the same discussion for his newspaper in
his story Canastota residents hear of
Oneidas'
gaming history, but little on
gaming future.
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Gifford quotes George as saying that Indians do not get rich from gaming, they
use revenues to help their people. The article also offers the opinion of
non-
Indian residents who are concerned about the Nation's expansion andwhat it
means to their communities future.
The importance of tribal sovereignty is discussed in the article
Tribal
leaders meet to discuss sovereignty, Indian gaming. The staff reported ( 1 997)
article, details the United South and Eastern Tribes meeting in Washington
D.C. USETs president is Oneida Nation member, Keller George. George,
according to the article, lauded Sen. Ben Nighthorse Campbell, R-Colo., Sen.,
Daniel Inouye, D-Hawaii, and Rep. Don Young, R-Alaska for their support.
Each politician stated his firm views on the importance of tribes maintaining
their sovereignty
- because tribes are, and have always been, sovereign. It is
because of their sovereign status that Indian nations are currently enjoying the
profits generated by casinos.
Gaming has its opponents inside and outside the Indian community,
however. A vocal adversary to gaming is Onondaga Nation chiefOren Lyons,
according an article by Robert Iipsyte (1994). In the story, Lyons voices his
opposition to gaming, stating that for Indians it is diametrically against their
traditions. Lyons also tells the reporter that the federal government recognized
a pro-gambling
Harvard-educated Oneida as leader of that Nation in lieu of a
traditional chief. He was referring to Ray Haslbritter.
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One of the Oneida Nation's most vocal detractors is state legislator Sen.
Nancy Larraine Hoffman, D-Fabius. The senator receives a considerable
amount ofmedia attention because of her sometimes vociferous opposition to
the Nation's gaming activities. The senator questions the legality of the
gaming compact the Nation signedwith former Gov. Coumo and states that a
re-negotiation of the compact is necessary.
InAaron Gifford's (1997) article, for example, Hoffman challenges the
Oneidas'
compact, but finds little support from her colleagues. He quotes the
senator directly as questioning the gaming agreement the Oneidas have with
the state. The article also quotes an Oneida Nation spokesperson as stating
thatwithout the compact there is no casino and that equates into the loss of
jobs. The spokesperson continues stating that of the 2,400 people employed
by the Nation, 1 ,200 are Hoffman's constituents.
Alexia Herbowy (1997) also covered the fray between the Oneida
Nation and Sen. Hoffman. Herbowy notes that Hoffman states she is not in
favor of closing the casino, but wants the compact re-negotiated. The re
negotiation, according to Hoffman, is necessary because the state legislature
never approved the compact made between the Oneidas and Gov. Coumo.
Herbowywrites that state compacts in NewMexico were challenged for not
including legislators. The New Mexico compact was rejected in federal court
because of legislator's exclusion.
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Hoffman is praised in Doug George-Kanentiio's (1997) column, stating
that Hoffman is wise to call for a fresh look at gaming. He clearly states his
support ofHoffman, askingwhy an open hearing of the compart should be
criticized. He further suggests that perhaps the Oneida people were as
ignorant of the compact provisions as were the legislators. Kanentiio implies
throughout his article that the Haudenosaunee - the Indian name for Iroqouis,
which includes the Oneida Nation - would embrace an open discussion of
public issues like the compact.
The controversy between Hoffman and the Oneidas was also addressed
in a Sound Off column - a letter to the editor page in the Oneida Daily
Dispatch. An unsigned letter cheers the senator and her tenacity. The writer
states that Oneidas apparentlywant to buy all ofNewYork state with all their
casino money and erect casinos everywhere.
Casinos, gaming, Indian gaming, and media influence on and the
Oneida Nation's Turning Stone Casino, specifically, cover a broad area.
Writers have recounted the objections to gaming and the benefits derived from
gaming, specifically Indian gaming. A number ofNative American nations
have taken advantage of the Indian gaming laws, according to the articles, and
are reaping the profits and often the negative scrutiny. Some of this negativity
is generated by the media, whose own credibility is analyzed in separate
articles. The Oneida Indian Nation's Turning Stone Casino has received a
21
great deal ofmedia attention. It has been lauded for creating jobs in a




In an attempt to prove the hypothesis, that media influences public perceptions
about Turning Stone Casino, a surveywas distributed. Fourteen questions were posed
covering four categories.
The first group ofquestions dealt with the media. It was necessary to ask
respondents how often they read newspapers or listened to news broadcast. Since the
premise of the study revolves around people's possible perceptions being swayed by the
media, it was important to ask the frequency of their news gathering via the media. The
questions in this section are:
1. Do you read daily newspaper? Once a week? Twice? More?
2. Do you watch a daily newscast? Once a week? Twice? More?
3. Do you listen to the news on the radio?
The second section ofquestions inquired about the veracity ofthe media.
Respondents were asked ifthey believed the media's coverage of issues and if they
believed that coverage was unbiased. The third question in this group asked specifically if
respondents believed reports concerning the Oneida IndianNation. These inquireswere
deemed necessary to ascertain to what extent respondents placed their belief in the
truthfulness of the media. If respondents were proven to believe in the veracity of the
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media then it may be assumed their opinions could possibly be swayed by the knowledge
they either read or heard from the media. The questions in this section are:
4. Do you believe media coverage of issues? Yes No
5. Do you believe media coverage is impartial, unbiased? Yes No
6. Do you believe media reports about the Oneida Indian Nation? Yes No
The following questionswere concerned with Turning Stone Casino. Respondents
were asked ifthey had visited the casino and where they had originally heard about the
casino. These questions attempted to find a relationship between people who have first
hand knowledge of the casino as opposed to those who have knowledge about the casino
solely through the media. One question tired to establish where they had heard of the
casino and in whichmedium. The questions in this section are:
7. Have you visited Turning Stone Casino? Yes No
8. How did you first hear about Turning Stone Casino? TV? Newspaper? Radio??
Other?
9. How often do you visit Turning Stone Casino? Weekly? Monthly? Other?
The final group ofquestions were specific to Native Americans pertaining to their
tax exempt status and Indian gaming. These questions were asked to try to establish if
respondents agreed with Indian gaming and tax exemption and where respondents had
learned about these issues. Asking theses questions was an attempt to see if there was any
relationship between respondents agreement/disagreement with these laws and how they
learned of their existence. If respondents were to answer that they obtain their knowledge
ofthese issues through the media than perhaps their opinions on these subjects and the
influence of the media are related. The questions in this section are:
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10. Are you in agreementwith the government's policy on Indian gaming? Yes No
1 1 . Where did you learn about the government's policy on Indian gaming? TV?
Newspaper? Radio? Other?
12. Are you in agreement withNative
Americans'
tax exempt status? Yes No
13. Where did you learn aboutNative
Americans'
tax exempt status? TV? Newspaper?
Radio? Other?
The last question was a follow up to the initial three general media questions. This
question asked where respondents gather their news on current issues. This question is:






The studywas developed to ascertain the extent media coverage
influences people's perceptions of the Oneida Indian Nation's Turning Stone
Casino. Information garnered from the survey may underscore to the Nation
the necessity to either enhance or alter the image of the casino and the Nation.
METHOD
The area for disbursement of the survey encompassed a thirtymile
radius around the casino. Surveys were distributed the week ofMay 26, 1 997
and returned by June 1 8. The surveywas a convenience sampling. A total of
200 surveys were delivered in these areas. Of the 200, 44% (88) responded,
but overall only 30% (60) were considered
valid. The questions on the surveywere grouped into three categories.
Questions one through five focused on general questions about the media.
The next set of questions, numbered six through nine, were specific to Turning
Stone Casino and the media. The last five questions dealtwith issues specific
to the Oneida Nation and the media.
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In the first grouping of questions, the survey attempted to ascertain
where people gather their news information, and their belief in the veracity of
the media. Questions one through three asked if people obtain their
knowledge of news from TV, newspaper or dio. The questions also asked the
amount of coverage people gleaned from different media ~ once a week, twice a
week more.
Of the respondents 22% (13) read a daily newspaper once a week; 15%
(9) read a daily paper twice aweek; and 63% (38) read a daily paper more
than twice a week Viewing a daily newscast received a 12% (7) rank for once
a week viewing; 13% (8) who viewed twice a week; and 75% (45) who viewed
a daily newscast more than twice aweek. The number of respondents who
gathered their information from radio was considerably greater, perhaps
because of its persuasiveness. Ninety percent (54) of respondents answered yes
to listening to news on the radio.
The next two questions focused on the veracity ofmedia and the
impartiality of reporting. When asked if they believe media coverage of issues
63% (38) answered affirmativelywith 37% (22) answering negatively. The
following question asked ifmedia coverage was impartial and unbiased - the
answers were not comparable to the who believe overall media reporting.
The survey asked people how they heard about the casino and if or how
often they visit the establishment. Eighty-eight percent (53) of the
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respondents have visited the casino with 5% (3) visiting weekly; 28% visiting
monthly, and 67% (40) visiting a different amount.
Because the surveys focus was two-fold, attempting to determine how
people view the casino via media and their overall belief in the fourth estate, it
was necessary to ask respondents questions pertaining to both issues. The
responses were varied for the question asking fromwhat source people had
heard about the casino. Four categories were offered and respondents could
chose more than one response. Twenty-two percent (13) of respondents
obtained their knowledge of the casino through the TV. The second largest
response 12% (7) was newspaper. The percentages dwindled to 5% (3)
respondents gleaning information on the casino from radio alone and an equal
percentagewho heard about the casino via all three mediaAmere 3% ( 1 )
grouped TV/newspaper/radio together, another 2% grouped radio/newspaper
and the last 2% mixed TV/other. The overwhelming response was given to the
"other"
category Forty-eight percent (28) gathered their information from
non-
media sources.
Questions ten through thirteen deal with Indian gaming and the Indian
nation's tax exempt status. For purposes of this study, it was deemed necessary
to include this
preceding question. Whereas the majority of respondents believed in media
veracity, 68% (41) respondents believe media coverage in biased. This is an
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interesting disparity. Respondents overall believe the media and yet almost the
exact number of respondents believe the media is biased. For the purpose of
this survey specifically, this raises pertinent questions. How can people in one
instance attest to their belief in the veracity of the press, and then quite
conversely view the
press1
coverage of issues as biased? Perhaps it may be
inferred that people believe the media after they obtain their information on
any particular subject from more than one media source. This would allow for
an affirmative answer to media bias. Yet through an information gathering
process ~ listening to news radio, reading a newspaper, magazine, etc.
~ the
public may filter out the bias and come to the truth about an issue. Or
conversely, people may simply believe the media is the ultimate authority on
news issues. This question may be of particular interest to the Oneida Nation,
especiallywhen media is reporting on the Nation and its casino.
The next group of questions deals with Turning Stone and the media.
The initial question in this set asks if people believe media reports concerning
the Oneida Indian Nation. Sixty-three percent (38) of respondents believed
media reporting about the Nation with 37% (22) not believing the media.
This percentage is identical to the percentage issue.
Turning Stone is the only casino in NewYork state. It exists because it
is operated by an Indian nation which has been given this privilege under the
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auspices of the federal Indian Gaming RegulatoryAct. The tax exempt status
of the casino is also a federal mandate guaranteed through numerous treaties.
Sixty percent (36) of respondents agreed with the government policy
allowing Indian gaming. When askedwhere they gathered their information
on Indian gaming, the answers were: 28% (17) from the newspaper; 22% (13)
from the TV; 10% (6) from a combination ofTV and newspaper; 7% (4) from
radio alone; 3% from a combination TV/newspaper/radio; 2% ( 1 ) from a
combination ofTV/radio; and another 2% from all the media listed. The
second highest percentages of respondents, 27% (16), gave an answer of
"other"
to this question, once again indicating they received their knowledge of
an issue outside the realm of media.
The tax-exempt status ofNative Americans, guaranteed by numerous
treaties with the federal government, was the focus of the next two questions.
Fifty-three percent (32) of respondents were in agreementwith the tax-exempt
status with 47% (28) disagreeing. Again respondents were asked how they
learned about this issue. Thirty-three percent (20) said they obtained their
information on this question from the newspaper; 22% (33) from the TV; 5%
(3) from the radio; 3% (2) from a combination of TV/newspaper; another 3%
from a combination ofTV/newspaper/radio; 4% from radio/newspaper; a final
3% from all the media categories; and 2% from a mix ofTV/newspaper/other.
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referring to non-media information.
The final question on the survey again dealtwith where people
gather
their information on current events and news issues. This was a back up
question attempting to add credibility to the first group ofmedia related
questions. In order for the initial five questions to be given credence, the
answers to the last question must corroborate those of the first set. Twenty-
five (15) of the respondents said the newspaper; 22% (13) said the TV; 13%
(8) said from a combination of all media listed and the
"other"
category; 12%
(7) said "other"; an additional 12% said TV/newspaper/radio; 5% (3) said







The hypothesis of the studywas there would be some the measurable
influence the media has played on the perceptions of the public near Turning
Stone Casino. Further, if the hypothesis were borne out by the study, a more
general statement of the media's influence could have been made. Such was
not the case; although lacking in specificity, it can be said the media has played
a role, however indeterminate in influencing the public at Turning Stone.
The survey administered to 200 respondents did reveal the beliefs of the
population in the veracity of the media. While three of five (63%)
respondents believed the media's coverage of issues, and specifically their
coverage of the Oneida Indian Nation (also 63%), in short contrast, almost
seven of ten (68%) respondents thought the media was biased and slanted.
The contrast between these questions is paradoxical: Do respondents
believe only some ofwhat the media reports, particularly
about Turning Stone
Casino? Or do they screen facts from opinion in reports with a cynical
awareness thatmost ofwhat is reported is biased? Another possible
interpretation is that respondents have a bias toward the Oneida Nation and
believe all the media reports about it. In the future, should a similar survey be
conducted, it may be possible to
counter a bias by asking questions to check
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responses to their questions. Since this was the first survey of this sort to be
administered, it assumed no bias toward the Onedia Nation when perhaps it
should have.
The survey group iswidely exposed to the media: 63% read a daily newspaper
more than twice a week; 90% listen to the mews on the radio. Despite the
presence of such exposure, one out of two (50%) learned ofTurning Stone
Casino bymeans other than the media, ostensibly byword-mouth. What can
be inferred from these facts, other than the media performs poorly in informing
the public about Turning Stone Casino? A more benign interpretation would
be that while the public relies on the media for mews and information on
issues, it gleans other information from word-of-mouth testimonials.
The other findings point to the public's equivocation: on the Native




Nearly the some split held on the question, "Are you in agreementwith





40%. These responses may indicate either significant disagreement or an
unfamiliaritywith the issues on Indian gaming and their tax exempt status.
What the study proclaims is the need for a thorough study of the issues,
a data gathering effort far beyond
the scope of this present study.
Recommendedwould be face-to-face interviews or focus groups conducted by a
third party to determine
the extent ofmedia influence on perceptions of the
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Oneida Indian Nation's activities. Given that word-of-mouth advertising plays
a large role in bringing people to Turning Stone Casino, exit interviews should
be given to see how an actual visit can alter the public's perception of the
gaming issues. Of course this method, is risky. Itmay be, that a person's
perception of the casino, upon leaving, will be determined if theywin or lose at
the games. Also to be considered might be joint Oneida Nation, media
representatives and other interested parties (e.g., politicians, neighbors of the
casino, etc.) meeting in issue-oriented forums. In this setting, the
Oneida
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